Helping companies
understand and profit
from the growing
games, Internet and
interactive
entertainment markets

Our Strengths: Understand a
Rapidly Changing Market

About Pearl Research
Pearl Research, a business
intelligence and consulting firm,
specializes in the interactive
entertainment, Internet and games
industry with a focus on emerging
markets and platforms.
The company publishes in-depth
market research reports in
addition to providing customized
research and consulting services.
Publishing Schedule
Our publishing schedule includes
studies covering:
Web 2.0 /Social Networking
■ Virtual Worlds
■ Worldwide Games Market
including Casual and Online
■ Game Market in Asia (Taiwan,
China, India, Korea and Japan)
■

Pearl Research's reports contain
forecasts, an executive summary,
deep marketplace analysis,
company profiles, conclusions and
strategic recommendations.
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Our Strengths
■ Understand the market: Pearl
Research has extensive experience
covering the interactive
entertainment market ensuring a
360 degree view of the market.
Extensive network: Pearl Research's
network of sources includes many of
the leading companies in the
industry ensuring a diverse
viewpoint on the market.
■

Robust research methods:
Pearl Research’s analysis is generated
through in-country visits, in-depth
interviews with industry executives,
extensive online and offline data
collection, and a vast knowledge
base and cultural understanding of
these markets.
■

Consumer Studies
Pearl Research provides focus
groups and quantitative/qualitative
studies to probe consumer habits
and purchase intent.
■

Our Methods: Set of
Core Research Techniques

Pearl Research's core research and
consulting techniques includes:
In-country Visits: Pearl Research
conducts research in each of the
countries we cover, interviewing
key stakeholders in addition to
visiting locales such as retail
outlets, Internet cafes and pirate
markets to get a pulse on the
market.

■

Stakeholder Interviews: Pearl
Research interviews key industry
executives to gather different
perspectives on market trends,
market sizes and future strategic
developments.

■

In countries without any official or
reliable sell-through services,
executive interviews are an
important source to generate
market size and projections. Pearl
Research conducts several
interviews in order to get the most
diverse viewpoints, reduce biases
and to cross check information.

PearlResearch.com | Ph: 415.738.7660

Robust Forecasting Model: Pearl
Research's proprietary forecasting
model takes into account critical
market factors such as sales trends,
pricing forecasts, macro-economic
factors and relies on our extensive
database of historical data. Our
objective is to formulate robust
and accurate forecasts, grounded
in reality, and that companies can
rely on for strategic planning
purposes.

■

Extensive Data Collection:
To supplement primary data
gathering, Pearl Research gathers
information from various
secondary sources including
company annual reports, financial
filings, governmental agencies,
specialist trade press, trade
organizations, white papers, online
databases and from other relevant
sources.
■

